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Appendix A

The questionnaire used for the organizations in the main survey is given below.

Questionnaire on the Use of interactive television
in Sri Lanka

Dear Sir/Madam,

I am a student of University of Moratuwa, conducting a research under the
supervision of Dr. Chandana Gamage, Head of the Department, Department of
Computer Science& Engineering, Faculty of Engineering, University of Moratuwa,
as partial fulfillment of MBA in Information Technology program.

This researcf.is on the .use of interactive television. in Sri.Lankan. As part of the
research, th@bestionnaire has been designed t9;identify interactive television usage
as well as thefactors which @doptiom ofinteractive television in Sri Lankan. Thus, |

really appreciate your valued response to identify the required information.

Your survey response will be strictly confidential and data from this research will be
reported only in the aggregate. Further, this study is entirely for academic purposes

and your responses to the questions will only be used for the purpose of this study.

Thank you for your cooperation.

Priyantha Bethmage,

Student - MBA-IT (2008),

Dept. of Computer Science & Engineering,
University of Moratuwa.

Email : priyantharp@yahoo.com
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Questioner for the support details for a Research of MBA in University Of
Moratuwa

1. s your profession in the telecommunication field?

a. Mainly Telecommunication Field ]
b. Partially Telecommunication Field O
c. Not In telecommunication Field ]

2. What are your professional Qualifications?
3. How many years of experience do you have?

4. What is your gender?
a. Male ]
b. Female O

5. What is your age
a. Bellow 30 years
b. 30-40 years
c. 40-50years

d‘tif,Qver 50'years

)

%% [f your answer is “ ¢ for question no 01 please answer up to question
number 17.

(L0 OO

6. Have you used any kind of interactive television?
a. Very often O

b. Often Ul

Occasionally [
d. Rarely O
e. Never Ul

7. Which is the service you use?

a. LBNTV O
b. Dialog TV Ul
c. PeoTV O
d. Other O
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8. Do you get enough content?
a. Too much content

More than required

Somewhat required

Oo0ogg

b

c

d. Lessthan required

e. Completely inadequate

9. Are you satisfied with the content delivered so far?

a. Excellent O
b. Very good ]
c. Good O
d. Less satisfactory O
e. Not satisfactory ]

10. According your experience, is the Service affordable to subscriber?
a. Very affordable O
b. Completely Affordable O
Manageable O
bl
[]

o

di& Not affordable
,.QFompletely uhaffordable

11. Accéra'i"ng to Sri Lankan lifestyle, is Interactive television useful to the subscriber?

a. Very useful LJ
b. Useful Ul

somewhat useful O
d. not useful Ul

e. completely not useful [

12. Is the society threatened in any way by interactive television?
a. Severely threatened O
b. Very much threatened
Threatened
d. Somewhat threatened
e. No threat atall

O 0Odd
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13. Is there any cultural damage created by interactive television?
a. Severely damaged O
Very much damaged

b

c. Damaged
d. Somewhat damaged
e

]
O
O
No damage at all ]

14. Are you satisfied with the quality of the picture in interactive television?
a. Extremely satisfied
b. Very much satisfied
c. Satisfied
d. Somewhat satisfied
e. Not satisfied

Oo0o0odgd

15. Are you satisfied with the infrastructure used for watching interactive television?

a. Extremely satisfied O
b. Very much satisfied ]
c. Satisfied ]
des Somewhat satisfied L]
ﬁNot satisfied [

16. Accérﬂih‘g your experience do subscribers have enough knowledge to use
interactive teievision?
a. Excellent O
b. Good O
c. Satisfactory ]
d. Enough O
e. Not enough ]

17. Interactive television is worthwhile for the spent money. Do you agree?

a. Extremely agree ]
b. Very much agree O

Agree Ul
d. Somewhat agree O
e. Totally disagree Ul
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**%*If your answer is ”‘a “ or “b” for the question no 01 please answer up to
question number 22.

18. Are you confident that the existing infrastructure for providing this service is
sufficient?
a. Extremely satisfied O
b. Very much satisfied ]
c. Satisfied O
d. Somewhat satisfied ]
e. Not satisfied Ul

19. What is the best way to transmit contents to the home from provider
a. Byair ]
b. By cable O
c. No difference by air or by cable [J

20. Is there a potential market for interactive television

a. Excellent market U
b. Very good market ]
c. Good market O
d.. Poor market L]

]

?@No potential'market
=

21. Is theres compétition inthidimatket?
a. Extreme competition [l
b. Very high competition []
c. Little Competition ]
d. Poor Competition O
e. No competition O

22. The competition is good for interactive television market. Do you agree?

a. Extremely agree ]
b. Very much agree ]

Agree Ul
d. Somewhat agree O

e. Thoroughly Disagree [
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23. Are you satisfied with the existing earning model in the business of interactive
television ( earning from subscriber for contents)
a. Extremely satisfied O
Very much satisfied

b

c. Satisfied
d. Somewhat satisfied
e

O
O
O
Not satisfied Ul

24. The interactive Television business is threatened when regulations are drawn on
contents. Do you agree?
a. Extremely agree O
b. Very much agree ]
c. Agree ]
d. Somewhat agree O
e. Thoroughly Disagree [J

25. Is it good practice when mandated licenses for the business?

a. Excellent U
h. Very Good 1
Ge Good £l
ﬁ‘NO harm L]

[]

ew gad

26. Reguiations of business will affect the business of interactive teievision. Do you
agree?
a. Extremely agree ]
b. Very much agree ]
Agree ]
d. Somewhat agree O
e. Thoroughly Disagree [J
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Appendix B
EXTENDED ANALYSIS FOR PeoTV

B.1. Introduction

As Sri Lankan operators use both full duplex and half duplex broadcasting in TV
industry, every operator is not in a position to offer interactive services. Currently
PeoTV use full duplex broadcasting and it is the only operator which can offer
interactive services in Sri Lanka because they have cable network throughout the

country which is owned by Sri Lanka Telecom ; the mother company of PeoTV.

When the data analysis was done in this research, every sample of data which
concerns all TV beyond free-to-air was analyzed. Appendix B elaborates the
extended analysis of data which belongs only to PeoTV in order to study the

adoption of PeoTV in better perspectives to obtain more value to the research.

B.2. Testifig Hydothesisi8
Hypothesisg?é given'beloward the'SPSSeutplibF6r testing Pearson correlation for
hypothesis 85& show 1 tabfe 84 aridtabte B-2.

H8o: There is no relationship between availability of contents and adoption
of PeoTV.

H8a: There is a relationship between availability of contents and adoption
of of PeoTV.

According to table B-1, the p-value is 0.187, which is much greater than 0.05 thus
the null hypothesis of H8 can be accepted.

For extended analysis purposes table B-2 provides the Pearson correlation under the

2-tailed analysis.
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Table B-1: Correlation between availability of contents and the adoption of PeoTV

1-Tailed Test
Adoption Availability

Adoption Pearson Correlation 1 .298]

Sig. (1-tailed) .187

N 11 11
Availability Pearson Correlation .298 1

Sig. (1-tailed) .187

N 11 11

According to table B-2, the p-value is 0.374, which is much greater than 0.05 thus,
the null hypothesis of H8 can be accepted. Therefore; the results are such that there

is no relationship between availability of contents and adoption of PeoTV.

Table 0-2: ption of PeoTV
Tailed res
;: 3 = T1 X | ] {
o | Availability
Adoption . R 298
Sig. (2-tailed) 374
N 11 11
Availability Pearson Correlation .298 1
Sig. (2-tailed) 374
N 11 11

B.3. Testing Hypothesis 9
Hypothesis 9 is given below and the SPSS output for testing Pearson correlation for

hypothesis 9 is shown in table B-3 and table B-4.
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H9o: There is no correlation with the acceptability of contents and the
adoption of PeoTV.

H9a: There is a correlation with the acceptability of contents and the
adoption of PeoTV.

Table 0-3: Correlation between acceptability of contents and the adoption of PeoTV

1-Tailed Test
Adoption Acceptability
Adoption Pearson Correlation 1 604"
Sig. (1-tailed) .025
N 11 11
Acceptability Pearson Correlation 604" 1
Sig. (1-tailed) .025
N 11 11
(0
According$eeteble B-3GHESigRificaRes drithe - vaihdisl 0102 ich is much less
than 0( S LT AR LRI WYy LY § .

Table 0-4: Correlation between acceptability of contents and the adoption of PeoTV

2-Tailed Test
Adoption Acceptability

Adoption Pearson Correlation 1 604"

Sig. (2-tailed) .049

N 11 11
Acceptability Pearson Correlation 604" 1

Sig. (2-tailed) .049

N 11 11

*, Correlation is significant at the 0.05 level (2-tailed).
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For extended analysis purposes table B-4 provides the Pearson correlation under the

2-tailed analysis.

According to table B-4, the significance or the p-value is 0.049, which is less than
0.05 thus; the null hypothesis of H9 can be rejected. Therefore, the results are such
that there is a strong relationship between level of the acceptability of contents and
the adoption of PeoTV.

B.4. Testing Hypothesis 10
Hypothesis 10 is given below and the SPSS output for testing Pearson correlation for

hypothesis 10 is shown in table B-5 and table B-6.

H10o: There is no strong correlation between affordability of service and

adoption of PeoTV.
of service and
a 3 A
ﬁ"?‘%c
\
] of PeoTV
1-Tailed Test
Adoption Affordability
Adoption Pearson Correlation 1 .230]
Sig. (1-tailed) .021
N 79 79
Affordability Pearson Correlation 2307 1
Sig. (1-tailed) .021
N 79 79I

*, Correlation is significant at the 0.05 level (1-tailed).
According to table B-5, the significance or the p-value is 0.021, which is much less

than 0.05 thus, the null hypothesis of H10 can be rejected.
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For extended analysis purposes table B-6 provides the Pearson correlation under the
2-tailed analysis.

According to table B-6, the significance or the p-value is 0.042, which is less than
0.05 thus, the null hypothesis of H10 can be rejected. Therefore, the result is such
that there is a strong relationship between level of the affordability of the services
and the adoption of PeoTV.

Table 0-6: Correlation between affordability and the adoption of PeoTV

2-Tailed Test
Adoption Affordability
Adoption Pearson Correlation 1 230"
Sig. (2-tailed) .042
N 79 79
Affordability Pearson Correlation 2307 1
: SigL(Psailen) I ‘047

=/ f

i 79

*. Correl

B.5. Testing Hypothesis 11
Hypothesis 11 is given below and the SPSS output for testing Pearson correlation for

hypothesis 11 is shown in table B-7 and table B-8.

H1lo: There is no negative correlation between socio-cultural issues
important for Sri Lankans and adoption of PeoTV.
H11la: There is a negative correlation between socio-cultural issues

important for Sri Lankans and adoption of PeoTV.
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According to table B-7, the significance or the p-value is 0.006, which is much less

than 0.01 thus, the null hypothesis of H11 can be rejected.

Table 0-7: Correlation between socio-cultural issues and the adoption of PeoTV

1-Tailed Test
Adoption Socio-Cultural Issues

Adoption Pearson Correlation 1 7197

Sig. (1-tailed) .006

N 11 11
Socio-Cultural Issues Pearson Correlation 7197 1

Sig. (1-tailed) .006

N 11 11
**_Correlation is significant at the 0.01 level (1-tailed).
For ext 1S p X e lation under the
2-tailed analVais.

1 ) , of PeoTV
2-Tailed Test
Adoption Socio-Cultural Issues

Adoption Pearson Correlation 1 719

Sig. (2-tailed) .013

N 11 11
Socio-Cultural Issues Pearson Correlation 719 1

Sig. (2-tailed) .013

N 11 11

*, Correlation is significant at the 0.05 level (2-tailed).
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According to table B-8, the significance or the p-value is 0.013, which is much less
than 0.05 thus, the null hypothesis of H11 can be rejected.

Therefore, the results are such that there is a strong negative correlation between

level of the socio-cultural issues and the adoption of PeoTV.
Further, the Pearson correlation coefficient is positive. This means that the direction

of the relationship is positive. Therefore, when the level of socio cultural issues

decreases, it indicates that the adoption of PeoTV would increase.

B.6. Testing Hypothesis 12
Hypothesis 12 is given below and the SPSS output for testing Pearson correlation for
hypothesis 12 is shown in table B-9 and table B-10.

user experience

NERESF! rong positive & i r experience and

Table 0-9: Correlation between end user experience and the adoption of PeoTV

1-Tailed Test
Adoption End User Experience
Adoption Pearson Correlation 1 8197
Sig. (1-tailed) .001
N 11 11
End User Experience Pearson Correlation 819”7 1
Sig. (1-tailed) .001
N 11 11

**_Correlation is significant at the 0.01 level (1-tailed).
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According to table B-9, the significance or the p-value is 0.001, which is much less
than 0.01 thus, null hypothesis of H12 can be rejected.

For extended analysis purposes table B-10 provides the Pearson correlation under the

2-tailed analysis.

According to table B-10, the significance or the p-value is 0.002, which is much less
than 0.05 thus, the null hypothesis of H12 can be rejected.

Table 0-10: Correlation between end user experience and the adoption of PeoTV

2-Tailed Test
Adoption End User Experience
Adoption Pearson Correlation 1 819"
Sig. (2-tailed) .002
7 11
End User Expekien Pedrsbn Correlation ' 1
= !
11

**_Correlation is significant at the 0.01 level (2-tailed).

Therefore, the result is such that there is a strong relationship between level of the
end user experience of the services and the adoption of PeoTV.

Further, the Pearson correlation coefficient is positive. This means that the direction
of the relationship is positive. Therefore, when the level of end user experience
increases, it indicates that the adoption of PeoTV also would increase.

B.7. Testing Hypothesis 13
Hypothesis 13 is given below and the SPSS output for testing Pearson correlation for
hypothesis 13 is shown in table B-11 and table B-12.
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H13o: There is no strong relationship between operator motivation and

adoption of PeoTV.

H13a: There is a strong relationship between operator motivation and
adoption of PeoTV.

Table 0-11: Correlation between operator motivation and the adoption of PeoTV

1-Tailed Test
Adoption Operator Motivation

Adoption Pearson Correlation 1 .533

Sig. (1-tailed) .056

N 10 10}
Operator Motivation Pearson Correlation .533 1

Sig. (1-tailed) .056

N 10 10I
According{@™8hle B-11,.the p-vaitie is 0.056 ch.is, much r than 0.05 thus

the null hypoth

Qi Ly ¢an Nejacceple

Table 0-12: Correlation between operator motivation and the adoption of PeoTV

2-Tailed Test
Adoption Operator Motivation

Adoption Pearson Correlation 1 .533

Sig. (2-tailed) 113

N 10 10]
Operator Motivation Pearson Correlation .533 1

Sig. (2-tailed) 113

N 10 10}
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For extended analysis purposes table B-12 provides the Pearson correlation under the

2-tailed analysis.

According to table B-12, the p-value is 0.113, which is much greater than 0.05 thus,
the null hypothesis of H13 can be accepted. Therefore; the results are such that

there is no relationship between operator motivation and adoption of PeoTv.

B.8. Testing Hypothesis 14
Hypothesis 14 is given below and the SPSS output for testing Pearson correlation for
hypothesis 14 is shown in table B-13 and table B-14.

H14o: There is no strong relationship between license / regulation and
adoption of PeoTV.

H14a: There is a strong relationship between license / regulation and

73N

Table 0:43:€ Jefwee | ion of PeoTV
License and
Adoption Regulation
Adoption Pearson Correlation 1 -.7537
Sig. (1-tailed) .006
N 10 10]
License and Regulation Pearson Correlation -753" 1
Sig. (1-tailed) .006
N 10 lOI

**_Correlation is significant at the 0.01 level (1-tailed).

According to table B-13, the significance or the p-value is 0.006, which is much less
than 0.01 thus, the null hypothesis of H14 can be rejected.
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For extended analysis purposes, table B-14 provides the Pearson correlation under

the 2-tailed analysis.

Table 0-14: Correlation between license / regulations and the adoption of PeoTV

2-Tailed Test

License and

Adoption Regulation
Adoption Pearson Correlation 1 -753
Sig. (2-tailed) .012
N 10 10
License and Regulation Pearson Correlation -.753 1

Sig. (2-tailed) .012

N 10 10

*, Correlation is significant at the 0.05 level (2-tailed).

Accord _
0.05 thus; teu

rff*\_w‘s‘

Therefc

the license / regulation and the adoption of PeoTV.

hich is less than

een the level of

Further, the Pearson correlation coefficient is negative which means that the

direction of the relationship is negative. Therefore, when the level of the license /

regulation increases, it indicates that the adoption of PeoTv would decrease.

B.9. Summary of the Appendix B

Table B-15 shows the summery of the results of all hypotheses testing which were

done to identify the factors effecting for the adoption of PeoTV in Sri Lanka.
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Table 0-15: Summary of the appendix B

Independent variable Adoption of PeoTV
Content Availability No relationship

Content Acceptability Strong correlation
Affordability Strong correlation

Socio — Cultural Issues Strong negative correlation
End User Experience Strong correlation
Operator Motivation No relationship

License and Regulation Strong negative correlation

Table B—IQ(:fsihbmvs thél ‘conparison 'betiween,\Withetelationship between variables
(independeht\?ariable sttdied inthis resedrch) and adoption of iTV” (all TV services

beyond free-10-air), and ‘the relationship between variables and adoption of PeoTV”.

With reference to table B-16, the research proves that all variables except operator
motivation has the same effect on both adoption of PeoTV and adoption of iTV( all
TV beyond free-to-air ) in Sri Lanka. Therefore all the recommendations in this
research except the one regarding the increasing of operator’s motivation can be used
for both TV industries, irrespective of the fact that they use full duplex broadcasting
or half duplex broadcasting.
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Table B-16:

Comparison of summary of the research

Independent variable

Adoption of iITV

Adoption of PeotTV

Content Availability

No relationship

No relationship

Content Acceptability

Strong correlation

Strong correlation

Affordability

Strong correlation

Strong correlation

Socio — Cultural Issues

Strong negative
correlation

Strong negative
correlation

End User Experience

Strong correlation

Strong correlation

Operator Motivation

Strong correlation

No correlation

License and Regulation

Strong negative
correlation
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