BIBLIOGRAPHY

Al-Alawi A. Ismail and Al-Ali M. Faisal. (2015). “Factors Affecting E-
Commerce Adoption in SMEs in the GCC: An Empirical study of
Kuwait”. Research Journal of Information Technology, 7: 1-21.

URL: https://scialert.net/abstract/?doi=rjit.2015.1.21

Al Gamdi,Rayed.(2011). “Factors influencing E-commerce adoption by
retailers in Saudi Arabia: A qualitative analysis”.The Electronic
Journalon Information Sysytems in Developing Countries, Vol 47,
Issue 1

Allan, E. &Fjermestad, J. (2000). E-commerce Strategies: The Manufacturer
Retailer Customer Relationship. In Proceedings of the 5""Americas

Conference on Information Systems, Milwaukee, WI, 13-15 August.

Alpar, P., & Reeves, S. (1990). Predictors of MS/OR application in small

businesses. Interfaces, 20(2), 2-11.

Anas.A, Al- Bakri. & Marios I. Katsioloudes. (2015). “The factors affecting E-
Commerce adoption by Jordanian SMEs”, Management Research
Review.

Asli.Akbulut., (2002). "An investigation of the factors that influence electronic
information sharing between state and local agencies”, AMCIS 2002
Proceedings. 339.
https://aisel.aisnet.org/amcis2002/339

Cameron, K., and Quinn, R. (1999). Diagnosing and changing organizational
culture: Based on the competing values framework. Addison-Wesley,
Reading, MA.

54


https://scialert.net/abstract/?doi=rjit.2015.1.21

Cavana, R. Y., Delahaye, B. L. &Sekaran, U. (2011). 'Applied Business
Quantitative and Qualitative Methods," Sidney: John Wiley & Sons.

Chang. S.L. (2006). Organizational, technological and environmental

determinants of E-commerce adoption in SMEs in Taiwan.

Chaston,C.C.(2004) . “Comment by P. K. Shukla and L. Stenflo on ‘Kinetic
Effects in the Acceleration of Auroral Electrons in Small Scale Alfvén
Waves: A FAST Case Study”. Geophysical Research Letters, 31, 3811.

Chen, J., and McQueen, R. (2008). Factors Affecting E-commerce Stages of
Growth in Small Chineese Firms in New Zealand: An analysis of
Adoption Motivators and Inhibitors. J. of Glob. Info. Mgt. 16(1), 26-60.

Daniel, E., Wilson, H. and Myers, A. (2002). “Adoption of E-commerce by SMEs
in the UK: towards a stage model”, International Small Business Journal, Vol.
20 No. 3, pp. 253-70.

Damanpour, F. (1991), “Organizational innovation: a meta-analysis of effects of
determinants and moderators”, Academy of Management Journal, Vol. 34
No. 3, pp. 555-90.

Del Aguila-Obra, A.R., Brugue-Camara, S. and Padilla-Mele 'ndez, A. (2002),
“Internet usage and competitive advantage: the impact of the Internet on

an old economy sector”, Internet Research, Vol. 12 No. 5, pp. 391-401.

Dholakia, R.R. and Kshetri, N. (2004), “Factors affecting the adoption of the
Internet among SMEs”, Small Business Review, Vol. 23, pp. 311-22.

Doherty, N.F., Ellis-Chadwick, F. and Hart, C. (2003), “An analysis of the

factors affecting the adoption of the Internet in the UK retail sector”,

Journal of Business Research, Vol. 56, pp. 887-97.

55



Doherty, N.F. & Fulford, H. (2006). "Aligning the Information Security Policy
with the Strategic Information Systems Plan™, Computers & Security, 25,
2006, pp 55-63.

Eid. M.1. (2011). Determinants of E-commerce customer satisfaction, trust, &
loyalty in Saudi Arabia. Journal of Electronic Commerce Research, 12 (1),
78-93.

Elmazi I., Vukaj H., Gega E., &Elmazi L. (2011). Information technology and its
effects in SME. The case of Albania. International Journal of Management
Cases, 13(4): 291-298.

Fink, F. (1998), “Guidelines for the successful adoption of information
technology in small and medium enterprises”, International Journal of

Information Management, VVol. 18 No. 4, pp. 243-53.

Fonseka. Kapila, Jahardak.Adam, Raman.Murali and Tham. J. (2021),
“Determinants Affecting the Adoption of E-commerce and its Impact on
Organizational Performance of SMEs in Sri Lanka”, Journal of

Telecommunications and the Digital Economy.

Forman.Chris.,(2005).”The Corporate Digital Divide: Determinants of Internet
Adoption”, Journal of Management Science, Vol. 51, Issues 4, pp. 641-
654

Grandon, E.E. and Pearson, J.M. (2004), “Electronic commerce adoption: an
empirical study of small and medium US businesses”, Information &

Management, Vol. 42, pp. 197-216.

Greenacre, M.J. (1993), Correspondence Analysis in Practice, Academic Press,

London.

56



Gilaninia, S., Danesh, S.Y., Amiri M., Mousavian S.J., &Eskandarpour B.
(2011). Effective Factors on Adoption of E-commerce in SME
Cooperative. Interdisciplinary Journal of Contemporary Research in
Business, 3(6): 144-161.

Grandon, E., & Pearson, J. M. (2003). Strategic value and adoption of electronic
commerce: an empirical study of Chilean small and medium businesses.

Journal of Global Information Technology Management, 6(3), 22.

Grover, V. (1993). An Empirically derived model for the adoption of customer-

based inter organizational systems. Decision Sciences, 24(3), 603-640.

Harn, A. C., Khatibi, A., & Ismail, H. (2006). E-commerce: A Study on Online
Shopping in Malaysia. Journal of Social Science, 13(3), 231-242.

Huff, S.L. (2000): Cases in Electronic E-commerce. McGraw-Hill (2000).

lacovou, C.L., Benbasat, I. and Dexter, A.S. (1995), “Electronic data interchange
and small organizations: adoption and impact technology”, MIS Quarterly,

December, pp. 465-85.

Igbaria, M., Zinatelli, N. and Covaye, A.L.M. (1998), “Analysis of information
technology success in small firms in New Zealand”, International Journal

of Information Management, VVol. 18 No. 2, pp. 103-19.

Iskandar, B.Y., Kurokawa, S. and Leblanc, L.J. (2001), “Adoption of electronic
data interchange: the role of buyer-supplier relationships”, IEEE

Transactions of Engineering Management, VVol. 48 No. 4, pp. 505-17.

Jantan, M., Ramayah, T., Ismail, N., &Hikmat, A. (2001). The CEO and AMT
Adoption in Malaysia Small and Medium Scale Manufacturing Industries.

The 10th International Conference on Management of Technology.

57



Jessup, L &Valacich, J. (2006). Information Systems Today (2nd Ed., pp 65,
120). USA: Prentice Hall. Jones, M.C. & Beatty, R.C. (1998). Towards the
development of measures of perceived benefits and compatibility of EDI: A
comparative assessment of competing first order factor models. European
Journal of Information Systems, 7(3), 210-220.

Kapurubandara, M., and Lawson, R. (2008). Availability of E-commerce
Support for SMEs in Developing Countries. The Int. J. on Adv. in ICT for
Emerging Regions,3-11.

Kim, C. and Galliers, R.D. (2004), “Toward a diffusion model for
Internetsystems”, Internet Research, VVol. 14 No. 2, pp. 155-66.

Kuan, K.K.Y. and Chau, P.Y K. (2001), “A perception-based model for EDI
adoption in small businesses using a technology-organization-

environment framework”, Information & Management, Vol. 38, pp. 507-

21.

Lertwongsatien, C., &Wongpinunwatana, N. (2003). E-commerce adoption in
Thailand: An empirical study of small and medium enterprises

(SMEs).Journal of Global Information Technology Management, 6(3),
67-83.

Lind, M. R., Zmud, R. W., & Fischer, W. A. (1989). Microcomputer adoption-
theimpact of organizational size and structure. Information Management,
16(3), 157-162.

Lip-Sam, T., & Hock-Eam, L. (2011). Estimating the determinants of B2B
E- Commerce adoption among small & medium enterprises.
InternationalJournal of Business and Society, 12(1): 15-30.

MacGregor, R., &Vrazalic L. (2008). A profile of Australian regional SME

non-adopters of E-commerce Small Enterprise Research, 16(1): 27-46.

58



Mutula,S.,Van Brakel,P.(2007). “ICT skills readiness for the emerging global

digital economy among small businesses in developing countries”, pp.27-
28.

Nickels, D. W., Kwun, O., and Omar, A. (2008). The effect of organizational

culture on E-commerce adoption.

Poon, S., and Swatman, P. M. (1999). An exploratory study of small business

Internet commerce issues, Info. Mgt. 35(1), pp. 9-18.

Poornagi, M. Mehdi., W. S. Edward., Nikoonejad.Shohreh and Kardevani.Arash
2013), “E-commerce adoption in Malaysian Small and Medium

Enterprises Practitioner Firms: A revisit on Rogers’ model”,

FapUNIFESP (SCiELO).

Prodromos,C., and Dimitrios,C.(2016). Factors affecting e-business adoption in
SMEs: an empirical research. Journal of Enterprise Information

Management.

Rai, A., and Patnayakuni, R. (1996). A structural model for CASE adoption
behavior. Journal of Management Information System, 13(2), 205-234.

R.B. and Zmud, R.W. (1990), “Information technology implementation research:

a technological diffusion approach”, Management Science, Vol. 36 No. 2,
pp. 123-39.

Riemenschneider, K., Harrison, A., &Mykytyn, P. (2003). Understanding IT
adoption decisions in small business: integrating current theories. Information
and management, 12, 269-285.

Rogers, E. M. (1962). Diffusion of innovations (1st ed.). New York: Free Press.

Saffu, K., Walker J.H., &Mazurek M. (2012). Perceived Strategic Value and E-
Commerce Adoption among SMEs in Slovakia. Journal of Internet
Commerce, 11(1): 1-23.

59



Schulze , C. & Baumgartner, J. (2001). Don’t Panic, Do E-commerce, A
Beginner’s Guide to European Law Affecting E-commerce. London:

European Commission’s Electronic Commerce Team.

Sekaran, U. (2009). Research Method for Business, 5th ed, UK: John Wiley &
Sons, Ltd.

Seyal, A. H., & Rahman, M. N. A. (2003). A preliminary investigation of E-
Commerce adoption in small & medium enterprises in Brunei. Journal of

Global Information Technology Management, 6(2), 6-26.

Shah Alam, S., Ali M.Y., &MohdJani, M.F. (2011). An empirical study of
factors affecting electronic commerce adoption among SMEs in Malaysia.
Journal of Business Economics and Management, 12(2): 375-399.

Sharma, K. Sushil. (2004). “E-commerce adoption in small and medium
enterprises (SMEs) in Asia: a study of the early stages of E-commerce
uptake”, International Journal of Internet and Enterprise Management,
Vol 1

Shefali.Nandan. (2012). Applications of information and communication
technology in small and medium enterprices:A review of literature. Indian
Journals.com, Vol 4 (1), online ISSN:2582-6115

Soh, C., Mah, Q. Y., Gan, F. J., Chew, D., & Reid, E. (1997). The use of the
Internet for business: The experience of early adopters in Singapore. Internet
Research: Electronic Networking Applications and Policy, 7(3), 217-228.

Stroehle, F. (2008). Effective E-commerce in China Lessons from cross-cultural

research. Otago Management Graduate Review 6(2), 65-79.

60



Suhaiza Z., Noornina D., Yusof H., &Yudi F. (2008). Supply Chain Technology: An
Empirical Study in the Context of Malaysia. Proceedings of the 9th Asia
Pasific Industrial Engineering & Management Systems Conference
(APIEMS), December 3rd — 5th, Nusa Dua, Bali, Indonesia

Scupola, A. (2009). SMEs' E-commerce adoption: perspectives from Denmark
and Australia. Journal of Enterprise Info. Mgt. 22,152 - 166.

Wymer. Scott. and Regan. Elizabeth. (2005).”Factors Influencing E-commerce

Adoption and Use by Small and Medium Businesses.”, Electronic Market.

61



